
The Cutting Edge
The days when hotels could afford to

operate with onLY a Phone and a

fax machine are Long gone. In our

contemporary fast-paced, and highl'y

competitive, market - hotetiers obtain

the most success through staying one-up

on the comPetit ion...

- 

hankfirllv, therefore, there are presently a whole host of fresh
tI- 

"t"du#.t 
it"u. rot,tt hotelier to invest in and some of them

I '.t" ., ,ft" *t i"g edge of new technology of course' this still begs

th. questlon ofwhat iteirs are ttatth drgging deep lnto your pockets for'

eftei At, no one wants to spend substantia'l arnounts ol money on

something that will soon be outdated or, rlorse' prove to be oI oily

-*.J 
f,ap towards the day-to-da1 running 9f 1bu.:y 

establishment'we

i""t t f""f at some of the merchandise currentiy iostling for the attention

of hotel owners counuPvide.

Sheila clarifies. "For an establishrnent rvith 30 to 35 bedrooms' we charge

€3+30," she states. "Furthermore,Versatility is an analogue system and we

;ff.;,h. customer the use of broadband, rvhicli is a very neat step'"

nmrl'.bt.com/

Bringing Broadband Closer

nT s ripcoiming VfOOMService, rvhich should also see the companl' at the

foref.oru ofcritting edge technical developments in dle hotel trade'

..p;"ft*, .u.n ftr-th.ion the demand for a broadband serrice in hotels'

nidu.,.*rg.r Laurie Chisnell explains thatVROOMSerrice' "ls a s'a1' to

deliver broadb'and to hotel rooms - and it does not even require a

modem.The product is cennally powered and uses the customer's existing

*iti"g.Th.t.'it no need to re-wiie anything Hotels.can advertise the

broadiud access and the benefit for them is a quick return on their initial

irvestment, which we esdmate will only take about eighteen months "
- 

"Everything indicates that in *ree or four years hotels will have to

offer broadbanJ comection free of charge, but right now they are usually

able to charge about €19'99 for the whole stay"'maintains laruie'
ivfoovts.i".. can be deployed from 10 to 1000 rooms and not even in

the same building. Our research has shown that business guests

.o-rnonfy expeci broadband access, that is not to say that private users do

not want it .s *ell, but business guests usually need hst dollnload to

....rr .orpot.,. nerworks and so on'" The price of BT VROOMService is

f*.fy ,o vuy in accordance to the size of a hotel' as laurie explains "The

."ri 
" 

izzo p* room - depending on the.size ofthe hotel lt is a bit

more expensive for a smaller hotel to use the product'

www.bt.com

BeVercatile!
;Tv;tftry is designed lor small to medium sized hotels that use benveen

;;il#;"exinsions.The product has tlt.i*'1tt8t of a tailor made

hosp,tality module for check in, iheck out' call bill information' call rate

t.i i"* *a room starus functionality: "The brilliant tllng about BT

vlr*ifr.y o that it onty needs about a dozen lines md there is also

potenUal for qrowth," states Sheila Smyth' a product manager at British

il;;; "otier fearures can be added onto the system as they become-

available. It is a tiny lnvestrnent for a small or a medium sized hotel' and it

stops them from spending a small forrune for a telephone s)'stem to seNe

their customers."
"There are so many fearures' including one that aliows reception to

look and see ifa room is ready to use," conunues Sheila''So there is no

,un ting up and down the stairs, asking a chambermaid if the room is

..^dy t".,. h*, the telephone at recepdlon migtrl oth;rw\e ring and ring if

ther. i, no one there to answer it bui with BTVersatility the call can be

transferred to ano*rer extension or even to a mobile phone.The hotel can

Jro n.u. a separate telephone for a taxi service' where the guest can come

dolrn to recepdon and lust hit a bufion to order a taxr'

So fu rwo medium-sized operadons -The Abbey Hotel andThe

Beeches Lodge, both in Norfolk - claim to have saved "€l 
'200 

per year"

.t'i h ;;;t;et.t.The establishments made extensive inroads on telephony

,uJng iortr, ., *.I as improvements to overall operational perfo:mance

ih. ori. for a BTVersatility unit "depends on the size of the hotel"' as

Booking lust Became Easier...
Another company seeking to further its

grip on the cutting edge ofhotel

technology is Booking Services

International (BSI) a leading pan-

European organisation that has been 
-

operating since 1984. John MacOmish'

BSI's director of business strategy'

explains that the company's most recent
p.odu.t, entitled BSI Direct, will be a

maior boost for those who choose to

nvest m lt.
"For the ad-hoc booker BSI Direct pinpoints a hotel's alailability and

,.t., .g.tnrt any given location norld-iride by n'ay of geo-coding rather

than riying on p-ou o, zip codes"'says Io\ "'{round70'000 hotels

*,.'o.td.r-rd&. .n.o*pa,i.d bl the product s search Moreover' larger

companies that have'preferred' hotel programmes and policy cal hput

their'ornTr business rules rvhrch BSI Dilect w'ill adhere to - lbr instance' a

;;;; may decide that off-policy bookings can never be made or that

'pot .y io.pii*t or lower' deals ue allowed "
' Tit. n.* device also promises to cut down the time spent making a

booking "For all, the system delivers reduced sta{Itime to make a

reservation and a low transacdon Process costs"' continues John "I{' for

*fr.,.*t reason, an online booking at a chosen hotel is not possible' the

system seamlessly delivers the booking request to an experienced agent tn
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the BSI call-centre, uhich is operatronal t\\'cllt) fbtlr/ seven On

fulfilment, the confirmation is delivered back via tllc slsterl to the

booker's screen. lt cau be ltsed lor printout and also storage u'ithin the

sysrem.Tlte booking cal also be ameuded or carlctlled orl screen."

To date, sorre companies that have itllplenrtrlted tlte s1'stern have seen

a st itch to self bookings of np to 3 50 o of thcir total treeds - and thrs is

u'ithin three mondrs. "Contpauies utth a trtittil lrtttrl of €50,000 hotel

spend rvill probab\'crpertence the tlc>st benelir lronr its policy

compliarce and tnanagetntnt irtlortttatiort features," adds Jclhn. "So hr s'e

have excellent feedback fiottt ortr cheuts and high levels ofr-rsage.The

average take Lrp of the tool is 30un olall bookirlgs nithirl three tnonths."

u.nl.corira.co.Ltk

KeepYour Rivals Busy!
One of the most important things for a lrotel ts, rurdoubtedll. t() rtlraill

at'are of thc corrpetitiort ald utaintaiu econourical arld reasonable pricing

ftrr their target clrstorlers.Thanks to Igenitica's Hotehronitor keepirlg up

n'ith the pricing strategl of a rival establishnlent has tlever beetl easitr.

Nick Kandoia, the CEO ofIgentrco, explains that, "sirlce the advent ofthe

intcrnet, people are booking their hotel roonrs online - ald this has

reslrlted rn ltoteliers lookiug at the cornpetition, lvith the resr.rlt aflecting

rhe pricing that thel choose for their rootns. Honever, up unrrl rcecrltll '

the Pricing \lanager atThe Hrltoti, for exan4rle, u'oLtld havc to nlanualll '

go onto the conpetitiotr's Neb site and pnce tlP their rooln\ agaill\t

alrotlrtr ti\r \tar hotel." A: \rck gocs on to erplain, these da1's are now

oler ni t i r  rhr  adrtnt  ot  l r t :  cot t tpatr l 's  latest  product.  "With the

Hotelrrronrtor tlro can pLrll inlirrnration fionr dilhrent n'eb sites and our

prodr-rct rriil rlterl llrrx idr a rr|( )rt," ht llltntiotrs "Tliis u'a1' tlie hotelier

can find ont, \cr) easi\, sllat 11111 a1q 1ot',l ' lpettng agalnst atrd redltce or

increase therr  pr ic ing as a rcsLi l t .  \ \ ' r th ( , l l r  lc ! l ln() log) i t  is  easrer to t rack

the competitor's pnciug."

containing a fu l l  search el lg i t r t  t l tat  t ' r r l  L ' "  'k ' r ' ' rLdl idt '  as n 'e l l  as

local\,The Hotelnlollitor is also devised \o lll.ll !il.i, rlllrr' rall lle

consistertt\' r4rdated on any price cltanges that tll(if !1 rlllirrljl( )r' decide to

eurbark upott. "The Hoteh-nonitor is updattd tltroLrglt .r \l.ir'!:tpll,rl.

states Nick. "For instance,The BestWestern couid llart 3 .g1 1;ir ' ' iht:t tht

itent searches all rival hotels once a s'eek, evtrl u eek ot l ittrc tl 'tth
sends yor: an eurail lor the hotels tliat have chalgtd tltetr llrttt'. 5r . l"r

The simple to operate
touch screen software suite

has been designed and
written by Cash Register

Drofessionals for cash
Reqister Retailers

30000 Commodity Lines
999 Individual Menus
999 Departments
40 Lay-away Clerks
35 Hot Pages
Barcode Scanning
Cross Platform N€t\ilorking

example, yon coLrld search late one night lor price diflerences and i{ a

hotel should onll changc rheir room costs dre next lnorniug, then )ort
rvill still get ati erttail explaining the sr.rdden alteration." Armed at l.tledilttrl

to large hotels,The Hotehtrouitor is designed to gile the cor'l\lllller the

very best in value fbr urouel'
0 | 89 5 +7 7 7 7 0 rvnurigeutica.com

That EZTouch...
EZTOUCH is a division of Stervart RobertsAs:ociares Ltd, rho are one of

the nrost accornplished ald respected EPOS (Electronic Point ofSale)

sr,rppliers to the UK hospitalitf industrl.The Lonrpan)'s latest product is

the Dell dxur X3i PDA, rvliich (as *'ell as berng sonredling of a rnouthful)

rr a firl\ integrated nrobile solr.tttt>tt aittled at Illaking a rvaiter or
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